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Arrivals & nights in paid accommodation



Nights in paid accommodation



Arrivals in paid accommodation



Length of stay, paid accommodation



Nights & arrivals in paid accommodation



Nights & arrivals in paid accommodation
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Other paid
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Nights & arrivals in paid accommodation

Luxemb.-City 

(excl. camping)
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South
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camping)
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(camping)
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Arrivals in paid accommodation

Total

Hotels

Campsites

Other paid

National

Lux.-City (excl. 

camping)

Eislek

MPSL

Guttland (excl. 

camping)

South

Moselle

Guttland/Lux.-

City (camping)



Arrivals in paid accommodation

2023 2019

2019 2023

2023 2019

2019 2023



Short-term rentals

56,848

53,927

49,946

32,499

31,673

22,862

19,254

15,105

14,202

12,546

12,369

DE

NL

FR

LU

BE

US

ES

IT

BR

PT

UK

215,019

280,879

187,396
229,148

322,201

428,157

2018 2019 2020 2021 2022 2023



Characteristics of inbound trips



Inbound trips to Luxembourg with overnight (all accommodation) 



Inbound trips to Luxembourg with overnight (all accommodation) 

63%60% 50% 56% 53%
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Inbound trips to Luxembourg with overnight (all accommodation) 

41%

30%

13%

6%

6%

42%

31%

17%

37%

32%

15%

6%

36%

34%

5%
5%

32%

33%

18%

6%

7%

29%

34%

23%

6%

30%

35%

17%

6%

5%

14%



Inbound trips to Luxembourg with overnight (all accommodation) 



Travel behaviour of inbound leisure
visitors



Key decision criteria for choosing Luxembourg



Key travel motivations



Type of places visited in Luxembourg



Visitors to Tourist Infos, Attractions & Cities

52.8%

2.4%

1.9%

1.7%

1.7%

1.7%

1.4%

1.4%

1.2%

1.1%

1.1%

1.0%

1.0%

1.0%

1.0%

0.9%

0.9%

0.8%

0.8%

0.8%

Luxembourg City (**)

Esch-sur-Alzette

Vianden

Echternach

Clervaux

Berdorf

Schengen

Consdorf

Esch-sur-Sûre

Beaufort

Larochette

Mersch

Rosport-Mompach

Parc Hosingen

Winseler

Bourscheid

Troisvierges

Differdange

Dudelange

Diekirch

Luxembour
g City (**); 

52.8%

Top 20 
municipalit

ies (excl. 
Lux. City 

urban 
area); 
24.4%

Other 
municipalit
ies; 22.8%



Activities undertaken in Luxembourg



Transport, travel party, age, repeat visits and cross-border trips



Perceptions of overtourism & sustainability –
Tourism Intensity – Tourism Density

1.34 1.33 1.27

0.66
0.81

1.19

1.45

2017 2018 2019 2020 2021 2022 2023

3.06 3.09 3.02

1.61
1.99

2.96

3.69

2017 2018 2019 2020 2021 2022 2023



Visitor satisfaction and recommendation



Online reviews: satisfaction ratings vary by segment

8.1

8.5

8.4

8.2

8.2

8.4

9.1

9.1



Tourism Economy & Infrastructure



Expenditure



Occupancy rates, ADR and RevPAR

Occupancy rate

Occupancy rate



Economic contribution of tourism



Hotel capacities



Campsites & Youth Hostels capacities



Quality of tourist infrastructure



Target segments, 
Brand & Growth Potential



Brand Funnel



Tourism is a positive driver to Luxembourg’s nation brand

80%

45%

55%

27%

Sympathie Intention de visite future

Visité auparavant Jamais visité

Sympathy Future travel intent

Previously visited Never visited



Luxembourg‘s Theme Competence (*)

•

•

•

•

•

•

•

•

•

•

•

•



LFT Target Segments



Residents’ attitudes towards tourism



Residents‘ attitudes towards tourism in Luxembourg



30% 56% 5%

Pas assez Comme il faut Trop

46% 47% 7%

Impact positif Pas d'impact Impact négatif

Residents‘ attitudes towards tourism in Luxembourg

Too few Just right Too many

Positive impact No impact Negative impact



Your contact

mailto:alain.krier@lft.lu
http://www.visitluxembourg.com/

