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Economic indicators &
General Travel Demand



L Y,
Economic indicators — General travel demand

Economy & population
GDP (PPP) per capita Unemployment (%) Population (mn) Inflation (%)

$17,854 4.1 1.4K 2.0

GDP and Consumer spending, % annual change

Outbound trips and travel expenditure

Share of outbound travel, % all trips
I Outbound travel expenditure [ Outbound trips

$277.27B
$254.62B

$249 838$250.118°257-88B
B GDP change [ Consumer spend

13.1

2015 2016 2017 2018 2019

131.05B
| $105.69B

2015 2016 2017 2018 2019 2020 2021

2015 2016 2017 2018 2019 2020 2021 2022

Average spend
per outbound trip (2019)

1.647 $

Outbound travel intensity
0.11 trips
per inhabitant (2019)

Sources: UNWTO, IMF.



Arrivals & nights in paid accommodation
in Luxembourg



Nights, arrivals & length of stay in paid accommodation Y

2022 7N
Nights, Arrivals, Average length of stay,
paid accommodation, 2022 paid accommodation, 2022 paid accommodation, 2022

+233% (vs. 2021) +240% (vs. 2021) -0.04 days (vs. 2021)
-85% (vs. 2019) -90% (vs. 2019) +0.60 days (vs. 2019)

Source: Statec



Nights & arrivals in paid accommodation Y
Type of accommodation, 2022

Arrivals,

Nights,
paid accommodation

paid accommodation

@ Hotels ® Hotels
@ Campsites @ Campsites
Other paid Other paid

Hotels 4.584 -87% (vs. 2019) Hotels 2.324 -92% (vs. 2019)
Other paid 929 -56% (vs. 2019) Other paid 627 -48% (vs. 2019)

Source: Statec



Nights & arrivals in paid accommodation Y
Regions, 2022 /R

Nights,
paid accommodation

South

Luxembourg City 3.769
Guttland

Luxembourg City
Guttland

Moselle
Eislek
MPSL

-85% (vs. 2019)
-66% (vs. 2019)
-89% (vs. 2019)
-96% (vs. 2019)
-91% (vs. 2019)
-84% (vs. 2019)

Arrivals,
paid accommodation

@ Luxembourg City
@ South

® Guttland

@ Eislek

® Moselle

® MPSL

Luxembourg Cit pXoy /s -90% (vs.2019)

-92% (vs. 2019)
-80% (vs. 2019)
-50% (vs. 2019)
-97% (vs.2019)

MPSL B -84% (vs.2019)

Source: Statec



Nights in paid accommodation

Total, Type of accommodation & Regions : Trends 2016-2022 /N
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Source: Statec
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Chinese nights, all paid accommodation

Nights in paid accommodation
Seasonality
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Chinese nights, hotels

Nights, all paid accommodation, 2022

—— China  —— All inbound
20%
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Source: Statec



Characteristics of Chinese inbound trips
to Luxembourg and Europe



Chinese trips to Luxembourg with overnight (all accommodation) wae#
Purpose of visit, 2016-2022 /R

B Holiday [ Business B VFR B MICE [ Traditional business

39,000 12,000
34000 34,000

2,000 2,000

5,000
2,00P000 2,00
mame | J-Ui_'L
|
2016 2017 2018 2019 2020 2021 2022 2016 2017 2018 2019 2020 2021 2022

Sources: World Travel Monitor/IPK International.



Chinese trips to Luxembourg with overnight (all accommodation) ae#
Purpose of visit, 2016-2022 ’ R

Chinese trips to Luxembourg, 2016-2022 2022

Chinato All Non-E t
[ Traditional business B MICE " VFR [ Holiday maijembogrr; urope to

ST 68% 62% 69% Holiday 29% 43%
VFR 0% 9%
MICE 57% 25%
Traditional Business 14% 22%
11%

Chinese & All Non-European holiday trips to Luxembourg,
2016 = index 100
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Source: World Travel Monitor/IPK International.



Expenditure Y
Inbound trips to Luxembourg with overnight (all accommodation) N

Chinese trips to Luxembourg :
average spend per pers. per day

B Total trips M Holiday
2022
Chinato Allinbound to
Luxembourg
Spend/day/pers. on all trips 499 € 144 €
Spend/day/pers. on holiday trips 436 € 137 €

2019 2020 2021 2022

Source: World Travel Monitor/IPK International.



Chinese visitors with travel intent to Europe, 2023-2024 : :

Chinese respondents intending Preferred type of activities Key decision criteria for destination choice
to visit Europe between
Sep 2023 - Dec 2024 (*) Gastronomy 40% Safe destination IEEEGGGEGEGEGEGEEE 0%
City life  n——— 37% High quality of infrastructures GGG 40%
Culture and history  E—35% Pleasant weather conditions GGG 34%

Nature TS 30%
Sun & beach (relaxation) T — 2%
“Slow” adventure I 19Y%

Must-see, world-renowned sites to visit IIIIIEEEEGEGEGGEGGEGEGE 33%
Natural & cultural heritage preserved I 7%

Luxury shopping e 19% Fully lifted travel restrictions I 26%
First-time yisitors to E.urope, Activities related to creative arts E————— 17% Affordability  IEE———— 6%
next intended trip Beach & sea activities  meG——17% Low number of COVID-19 cases  IEEG—_— 25%

Attending events m———— 15%
Active adventure T 14%
Spa & wellness m—— 14%

Destination is not crowded I 16%
Direct transport routes to destination I 16%

Tracing family roots & history events 1 12% Proximity to Ukraine/Russia I 8%
Repeat visitors to Europe: Preferred transport mode for . L.
Travel party % intending to visit same or travelling Regions of origin
new destinations within Europe
With my partner/spouse I 58% e Air (full service) N —— 73% Shanghai GGG 19%
With myfam|ly(|ncI.ch|Idren;18y) : 12; destination(s| B 6% Train (pass) m—"28% Guangzhou I 17%
one % i I 0
Train 27% Beijing N 14%
With my family (adults only) B 7% i I o
e A Same, but also _ 50% Air (low cost) 25% Shenyang 19%
With friend(s) M 5% new one(s) Rented car mmmmm 24%
_ Chengdu m———— 11%
With colleague(s) 1 2% N Bus mmmm 22%
ew
With an organized group 1 2% destination(s) - 24% Motorhome M 6% Wuhan S 9%
|
Other 0% Do not knowyet 1 1% Other 17%

(*) Either “high travel intent” for Sep-Dec 2023 (>80/100 for both outbound travel and travel to Europe intentions, or “likely to travel” to Europe in 2024, if travel intentions for Sep-Dec 2023 were below 80/100.

Includes travel intentions for either leisure or business travel.
Source: Long-Haul Travel Barometer 1/2023 & 3/2023, European Travel Commission/MMGY TCI Research.
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Luxembourg for Tourism GIE
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