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Economic indicators & 
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Economic indicators – General travel demand



Arrivals & nights in paid accommodation
in Luxembourg



Nights, arrivals & length of stay in paid accommodation
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Nights in paid accommodation



Characteristics of Chinese inbound trips
to Luxembourg and Europe



Chinese trips to Luxembourg with overnight (all accommodation) 



Chinese trips to Luxembourg with overnight (all accommodation) 
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Expenditure



Chinese visitors with travel intent to Europe, 2023-2024
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37%

35%

32%

22%

19%
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17%

17%

15%

14%

14%

12%

Gastronomy

City life

Culture and history

Nature

Sun & beach (relaxation)

“Slow” adventure

Luxury shopping

Activities related to creative arts

Beach & sea activities

Attending events

Active adventure

Spa & wellness

Tracing family roots & history events

26%

50%

24%

Same
destination(s)

Same, but also
new one(s)

New
destination(s)

40%

40%

34%

33%

27%

26%

26%

25%

16%

16%

8%

Safe destination

High quality of infrastructures

Pleasant weather conditions

Must-see, world-renowned sites to visit

Natural & cultural heritage preserved

Fully lifted travel restrictions

Affordability

Low number of COVID-19 cases

Destination is not crowded

Direct transport routes to destination

Proximity to Ukraine/Russia
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Air (full service)

Train (pass)

Train

Air (low cost)

Rented car

Bus

Motorhome

Do not know yet
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12%

12%
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0%

With my partner/spouse

With my family (incl. children <18y)

Alone

With my family (adults only)

With friend(s)

With colleague(s)

With an organized group

Other
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14%

12%

11%

9%

17%

Shanghai

Guangzhou

Beijing

Shenyang

Chengdu

Wuhan

Other



Your contact

mailto:alain.krier@lft.lu
http://www.visitluxembourg.com/

