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Economic indicators – General travel demand



Arrivals & nights in paid accommodation
in Luxembourg



Nights, arrivals & length of stay in paid accommodation
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Characteristics of Italian inbound trips
to Luxembourg



Italian trips to Luxembourg with overnight (all accommodation) 
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Italian same-day trips to Luxembourg
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Travel behaviour of Italian leisure visitors
in Luxembourg



Holiday types

City break

Family holiday

Resting & relaxation holiday

Nature holiday

Sightseeing holiday

Culinary, gastronomy, wine trip

Sport / active holiday

Wellness, well-being, health holiday

Fun and party holiday

Cultural holidays, study tour

Adventure & discovery holiday

Hiking holiday

City break

Sightseeing holiday

Nature holiday

Family holiday

Resting & relaxation holiday

Cultural holidays, study tour

Fun and party holiday

Hiking holiday

Wellness, well-being, health holiday

Culinary, gastronomy, wine trip

Sport / active holiday

Adventure & discovery holiday
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Key decision criteria for choosing Luxembourg

Italy All inbound

Curious to discover a new destination

Visit while on a trip in neighbouring country

Positive previous visiting experience

Luxembourg‘s image and reputation

Convinced by images/videos/print coverage

Little known destination

International/multicultural country

Always been fascinated for Luxembourg

Found an affordable offer

Only Grand Duchy in the world

Found interesting experiences/activities

My travel partner decided to go there

Recommendation by friends/relatives

New destination easy to access



Key travel motivations

Seeing and experiencing as much as possible

Immersing myself as deeply as possible in destination

Wanted my destination to be safe

Having new experiences and living something different

Having fun and enjoying myself

Finally having time for myself and my family/friends

Travelling as sustainably and ecologically as possible

Getting away from daily grind, recharging batteries

Retracing old memories ; seeing things again

Able to encounter a variety of experiences in small area

Excitement, action and adventure

Getting to know new people

Enjoying good weather and a pleasant climate

Able to communicate easily at my destination

Indulging and spoiling myself

Italy All inbound



Type of places and cities visited in Luxembourg

Churches, religious sites

Contemporary architecture, urban design

Luxembourg City

Museums, art galleries, exhibitions

Concerts, festivals, cultural/traditional events

Military history sites (remembrance tourism)

Other towns and villages

Castles

Leisure/animal/adventure parks

Industrial heritage sites

Wellness, beauty, health institutions

Sports events
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Esch-sur-Alzette

Sanem

Roeser
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Schengen

Garnich

Dudelange

Mondercange

Mersch

Remich

Bettembourg

Vianden

Lintgen
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Mondorf-les-Bains
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Lux. City urban area)
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Activities undertaken in Luxembourg

Italy All inbound

Local flair/atmosphere

Urban lifestyle / street culture / street art

Observing nature

Regional specialties & local restaurants

Nature sites, excursions in the countryside

Shopping (excl. daily goods)

Nightlife

Fine dining / starred restaurants

Buying at market or directly from producers

Wine tasting and oenological experiences

Augmented reality

Other sports activities

Mountainbiking

Climbing (out-/indoor)

Leisure and adventure sports

Golf (not minigolf)

Swimming (lake/pool/water park)

Water sports

Cycling (on paved cycle paths)

Hiking (or nordic walking)

Italy All inbound



Transport, travel party, age, repeat visits and cross-border trips

Air

Car, rental car

Coach

Motorcycle

Motorhome, caravan

Train

35-54 

years

16-34 

years

55+

years

Italy All inbound

With friends or relatives

With spouse or partner

Alone

With children under 16

In the context of an organised travel group

With work/team colleagues, business contacts

Lombardia

Toscana

Piemont

Emilia-Romagna

Calabria

Latium

Trentino-Südtirol

Sicilia

Puglia

Veneto

Liguria
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Expenditure



Image perception of Luxembourg

Italy All inbound

International, multicultural

Picturesque

Sustainable

Welcoming

European

Open, tolerant

Enthralling, exciting

Natural

Charming

Modern, trendy

Romantic

Unusual, surprising

Lively, bubbly

Inspiring

Sophisticated, stylish

A must-see

Traditional

Dynamic

Exclusive, upmarket

Cosy, comfortable

None apply

Boring

Moving, touching

Provincial

Overcrowded

Rich in contrasts

Reliable, down-to-earth

Authentic



Visitor satisfaction and recommendation

Luxembourg excited me as a travel destination

Would recommend Luxembourg as a destination

Luxembourg exceeded my expectations

Can picture myself coming back to visit Luxembourg

Luxembourg will stay in my memory for a long time

Italy

All inbound

Strongly agree

Tend to disagree

Strongly disagree

Strongly agree Tend to agree

Not sure/Do not know Strongly disagree

Tend to disagree

Tend to agree

Not sure/Do not know

Luxembourg excited me as a travel destination

Would recommend Luxembourg as a destination

Luxembourg exceeded my expectations

Can picture myself coming back to visit Luxembourg

Luxembourg will stay in my memory for a long time



Target segments, 
Brand & Growth Potential



Brand Funnel 2021-2022



Regional origin 2021-2022



General theme interest (*)



Luxembourg‘s Theme Competence (*)

•

•

•



Luxembourg’s Brand Value Ratings (*)



Spontaneous associations with Luxembourg



LFT strategic market focus



Your contact

mailto:alain.krier@lft.lu
http://www.visitluxembourg.com/

