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Economic indicators & 
General Travel Demand



Economic indicators – General travel demand



Arrivals & nights in paid accommodation
in Luxembourg



Nights, arrivals & length of stay in paid accommodation
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Nights & arrivals in paid accommodation
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Arrivals in paid accommodation



Short-term rentals
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Characteristics of Polish inbound trips
to Luxembourg



Polish trips to Luxembourg with overnight (all accommodation) 



Expenditure



Brand strength & Growth potential



Brand Funnel 2022



Regional origin 2022



General theme interest (*)
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Luxembourg‘s Theme Competence (*)
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Your contact

mailto:alain.krier@lft.lu
http://www.visitluxembourg.com/

