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Recent Performance Data



Hotels & Campsites



Arrivals by source markets



Hotels & Short-term Rentals 



Tourist Info & Attractions
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Key source markets trends in 2024 in Europe
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# destinations reporting growth # destinations reporting decline Net growth markets
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LFT Hotel Survey
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LFT Hotel Survey
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Search & Booking Data 
(Hotels / Flights / Campsites / Travel Themes)



Hotel Searches & Bookings
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Flight Searches & Bookings

-1% -1%

6%

0%

-6%

-1%

5%

-4%
-6%

0%

-2%

-9%

20.01.2025 27.01.2025 03.02.2025 10.02.2025 17.02.2025 24.02.2025

Searches Bookings



Flight Searches and Capacities
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Campsites Bookings
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Travel Themes on Google



E-Reputation



E-Reputation Luxembourg



8.49

8.27

9.09

8.87

Total

Accommodation

Attractions

Restaurants

Luxembourg Benchmark

+0.07 pt.

+0.08 pt.

+0.08 pt.

+0.04 pt.

E-Reputation Luxembourg



Short-term travel intent surveys



Travel Intent of Europeans for 2025
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Travel Intent of Long-Haul Travellers
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Travel intent of Long-Haul Travellers
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Economic and travel forecasts



Consumer and business sentiment in Europe
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GDP forecast



Inflation, policy rates, travel prices
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Travel forecast 2025 (I)



Travel forecast 2025 (II)
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Your contact

mailto:alain.krier@lft.lu
http://www.visitluxembourg.com/

