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Recent Performance Data



Hotels & Campsites



Arrivals by source markets



Hotels & Short-term Rentals 



Tourist Info & Attractions
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Inbound tourism in Europe year-to-date & key source markets

(*) Date varies (Jan-May or Jan-Apr/Mar)

(*) Date varies (Jan-May or Jan-Apr/Mar)



Airlines and hotels performance year-to-date
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LFT Hotel & Camping Survey
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LFT Camping Survey
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Search & Booking Data 
(Hotels / Flights / Campsites / Travel Themes)



Hotel Searches & Bookings
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Hotel Searches & Bookings
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Flight Searches & Bookings
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Flight Searches and Capacities
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Campsites Bookings
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Travel Themes on Google



E-Reputation



E-Reputation Luxembourg
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Short-term travel intent surveys



Travel Intent of Europeans for the next 6 months
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Travel Intent of Europeans for the next 6 months
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Economic and longer-term travel forecasts



Consumer and business sentiment in Europe
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GDP forecast
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Inflation and policy rates forecast



Travel expenditure

41%

46%

27%

15%

10%

10%

40%

37%

29%

13%

12%

16%

Rising travel costs

Variety in the choice of destination

Personal reasons (job, health, etc.)

Russia-Ukraine conflict

Climate change, sustainability…

Other reasons

May 2024 May 2023



Inbound travel forecast
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Tourism challenges and source markets forecast



Your contact

mailto:alain.krier@lft.lu
http://www.visitluxembourg.com/

