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Recent Performance Data



Hotels & Campsites



Arrivals by source markets



Hotels & Short-term Rentals 



Tourist Info & Attractions
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Inbound tourism in Europe year-to-date & key source markets

(*) Date varies (Jan-Jul to Jan-Oct) (*) Date varies (Jan-Jul to Jan-Oct)



Inbound tourism in Europe year-to-date & key source markets

(*) Date varies (Jan-May or Jan-Apr/Mar)
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The return of overtourism



Airlines and hotels performance year-to-date

+0.2 pt +0.2 pt



LFT Hotel Survey
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Leisure
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Increasing No change Declining

LFT Hotel Survey

72%
65%

56%

November December January

34% 66%
High demand for leisure weekends

in December/Xmas/New Year

Rather agree Rather disagree



LFT Hotel Survey
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High operating costs

Economic situation

Labour shortage

Rising quality expectations of guests

Regulations, administrative burden

Sustainability & climate change

Digitalisation & AI

Geopolitical tensions, wars

Very important Important Less important Not at all important

84%

68%

61%

16%

32%

39%

Costs have risen faster than
revenues in 2024 (lower margins)

Greater reluctance of guests to
spend on site (compared to 2023)

Must postpone planned
investments

Rather agree Rather disagree



Search & Booking Data 
(Hotels / Flights / Campsites / Travel Themes)



Hotel Searches & Bookings
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Hotel Searches & Bookings
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Ø weekly search growth (last 30 days) % change vs. 2023



Flight Searches & Bookings
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Flight Searches and Capacities
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Campsites Bookings
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Travel Themes on Google



E-Reputation



E-Reputation Luxembourg
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Total

Accommodation

Attractions

Restaurants

Luxembourg Benchmark

E-Reputation Luxembourg

+0.10 pt.

+0.05 pt.

+0.25 pt.

+0.01 pt.



Short-term travel intent surveys



Travel Intent of Europeans for the next 6 months

Sep 2023 Sep 2024



Travel Intent of Europeans for the next 6 months



Travel Intent of Europeans for the next 6 months
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Travel Intent of Europeans for the next 6 months

Sep 2024 Jun 2024



Travel Intent of Europeans for the next 6 months
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Focus on the German market : Deutsche Reiseanalyse
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Focus on the German market : Deutsche Reiseanalyse
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Economic and longer-term travel forecasts



Consumer and business sentiment in Europe
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GDP growth
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Inflation, policy rates and prices for tourism-related services
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Travel forecast 2025



Travel forecast 2025



Your contact

mailto:alain.krier@lft.lu
http://www.visitluxembourg.com/

